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Abstract Based on the summary of the the progress in the reform of fiscal and taxation system in “the 12th Five—Year”
period, this paper proposes that the main tasks of reform and development of the fiscal and taxation system in “the 13th
Five—Year” period include: comprehensively implementing the plan, proposed in the fifth Plenary Session of the 18th

CPC Central Committee, to deepen the reform of fiscal and taxation system; actively responding to the fiscal and taxation

44 99

(

)

1009 -9190 2016 01-0016-16 JEL H20

DOI:10.16529/j.cnki.11-4613/f.2016.01.002

The Reform and Development of Fiscal and Taxation System in “the 13th Five-Year~ Period

GAO Pei-yong WANG De-hua

revenue—expenditure situation in the “New Normal”; strengthening the full—caliber budget management to achieve mod—

ernization of national governance; adjusting the structure of fiscal revenue and make it be a modern financial system;
straightening out the relationship between the central and local governments, etc. Therefore, it’s needed to strengthen the
reform of budget system and the restructuring of fiscal expenditure, ensure the effective implementation of new “Budget

Law” and all reform tasks; enhance the promotion effects of transparency and performance—orientation on budget reform.
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