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Economic Analysis of the “Internet +” Market

Hong Yinxing
(School of Economics, Nanjing University, Nanjing, Jiangsu 210093, China)
[ Key words ] internet +; market effect; market supervision; economic analysis
[ Abstract| Economic development enters the era of the mobile internet, and internet + enters all ar-
eas of economic activity, which will inevitably generate new economic theoretical issues, and some
may be disruptive. The mobile internet platform instead of the market challenges the current market
economic theory and market system, and it will have a profound impact on the entire economy. These
effects of the mobile internet have not yet fully emerged in practice, but exist as trends. These in-
clude: mobile internet + needs extensive coverage, and the new economic role of the internet needs to

” are all on the internet

be fully understood and tapped. The various market behaviors of “internet -+
platform, which is more virtual than the virtual economy. As long as it is a business activity, there
will be opportunistic behavior. The problem of order on the internet + market may manifest itself in
new forms. Therefore, the construction of the internet + market order and norms needs to be acceler-

ated, and new supervision methods need to be innovative in the face of new economic formats.
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